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Top 50 Media Conglomerates Based on 2011 RevenueTop 50 Media Conglomerates Based on 2011 Revenue
Dominating the Global Media Market:Dominating the Global Media Market:

4. News Corp
5. Viacom/CBS
6. Time Warner
12. Thomson Reuters Corp.
22. Bloomberg L.P.
24. Cablevision Systems Corp.
26. Advance Publications
27. The McGraw-Hill Co.
48. The Hearst Corp.
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New YorkNew York

35. Shaw Communications35. Shaw Communications

1. Comcast/NBCUniversal1. Comcast/NBCUniversal

MarylandMaryland
41. Discovery Communications
42. The Washington Post Company
41. Discovery Communications
42. The Washington Post Company

32. Gannett Co. Inc.32. Gannett Co. Inc.

TokyoTokyo
7. Sony Entertainment
18. Nippon Hoso Kyokai
21. Fuji Media Holdings
38. Tokyo Broadcasting System Holdings

7. Sony Entertainment
18. Nippon Hoso Kyokai
21. Fuji Media Holdings
38. Tokyo Broadcasting System Holdings

2. The Walt Disney Company2. The Walt Disney Company

San JoseSan Jose
3. Google Inc.
34. Yahoo! Inc.
3. Google Inc.
34. Yahoo! Inc.

31. The Naspers Group31. The Naspers Group

ParisParis
9. Vivendi
15. Lagardere Media
40. France Télévisions
50. TF1

9. Vivendi
15. Lagardere Media
40. France Télévisions
50. TF1

LondonLondon
16. Reed Elsevier
17. Pearson Plc
19. BBC
45. ITV Plc

16. Reed Elsevier
17. Pearson Plc
19. BBC
45. ITV Plc

49. Grupo PRISA49. Grupo PRISA

47. Sanoma Group47. Sanoma Group

43. RAI Radiotelevisione Italiana Holding43. RAI Radiotelevisione Italiana Holding

44. Quebecor Inc.44. Quebecor Inc.

14. Rogers Comm.14. Rogers Comm.Englewood, COEnglewood, CO
11. Dish Network Corp.
13. Liberty Media Corp.
11. Dish Network Corp.
13. Liberty Media Corp.

10. Cox Enterprises10. Cox Enterprises

23. Charter Comm.23. Charter Comm.

28. Clear Channel Comm.28. Clear Channel Comm.

37.Bonnier AB37.Bonnier AB

29. Mediaset SpA29. Mediaset SpA

BerlinBerlin
19. ARD
39. Axel Springer AG
46. ProSiebenSat.1

19. ARD
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46. ProSiebenSat.1

8. Bertelsmann SE & Co.8. Bertelsmann SE & Co.

The NetherlandsThe Netherlands
30. The Nielsen Co.
36. Wolters Kluwer
30. The Nielsen Co.
36. Wolters Kluwer

33. Grupo Televisa33. Grupo Televisa

A Media Conglomerate is a company that owns a large number of companies in various mass medias
such as television, radio, publishing, movies and the internet. As of 2011, the US dominates in
global media with the top �ve companies (which have a combined revenue greater than the
combined revenue of the bottom 35) and a total of 22 out of the top 50  companies.

Fallacy of Global SuccessFallacy of Global Success
Although these companies appear to be equal because of their spread, they are actually signi�cantly di�erent sizes with much di�erent levels of global impact.
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