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New York: The Mecca of Advertising

Adspend in Millions $: 

Projection: North America Albers Equal Area Conic 1:23,000,000
Sources: Geocommons.com, Adage.com 100 Leading National Advertisers, 
Adspend Forecasts by ZenithOptimedia
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By: Allison Grumley

Media Channel:

Television

Internet

Print

the changing media landscape and advertising expenditure

   With the growth of the digital age one would assume that major American companies are allocating
     the majority of their advertising expenditure towards the internet.   Although Internet advertising 
        has increased with the digital age, American companies continue to allocate the majority of
                    their advertising expenditure to television, a traditional advertising medium.   
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                             Adspend Predictions for 2014
 Although it is predicted that internet advertising expenditure will  increase 
in the future, the majority of advertising expenditure will continue to be allocated 
      to television.  It is predicted that print media will decrease by 2014.
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